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By 2050, 10 Billion People Will Live in Our World and
80% of Them Will Live in Asia & Africa

(June 22nd, 2020)

Covid-19 Cases by July

38m



What Did We Rush to Buy?
Comfort Food, Old Favourites,
Storables, Indulgent Snacks,
Staples, Value-Priced Protein! 



Covid-19 Cases & Deaths: UK, Canada and China, January 2020 to February 2021

Population: 68 m. Covid Deaths/m.  1,779

In Asia and Africa, Covid-19 Death Rates Generally Less than 10 People per 1 Million

.

Population: 1.4bn. Covid Deaths/m.  3

Population: 38m. Covid Deaths/m. 572  



In Many Countries Around the Globe,
We’ve Been Seeing Polarisation of Markets.

Covid-19 is Accelerating This Trend
Some Higher Income Households
Have Made Significant Savings
During the Pandemic 



Millions of Americans are Receiving Free Meals
Or Free Groceries During the Pandemic

There are Shocking Problems of Food Insecurity,
Exacerbated by Covid in Most “Rich” Countries



May 5th, 2020

May 5th, 2020

April 7th, 2020

May 25th, 2020

June 3rd, 2020

June 11th, 2020

June 11th, 2020

July 31st, 2020

in 2nd Quarter 2020 (August 6th) 



“If the adage that it takes two months to form a habit holds,
the economy that remerges will be fundamentally different”.

“Food Service in Doldrums Until Vaccine” 

May 1st, 2020

Covid-19 Decimates Food-2-Go
Market in the UK  November 2020



More or Less: Impact of Covid19 and the Food Industry

More Less

Work At Home Home Snacking At Office Urban Food-2-Go

Home Meal Prep Local Food-2-Go Work Socialising

Shop Online Local Shops Shopping Malls Frequent Shopping

Local Suppliers Frozen Food   Meal Kits Household Income Premium Foods
Secondary Brands 

Trusted Brands New Routes to Consumers Short Shelf-Life Food Food Waste

Play Home Entertainment “Big Night In”    Pets Out-of-Home Eating Theatre, Cinema, Gyms

“Eat Out In” Creative Cooking, Cooking Videos

Health Home Healthy Eating Home Cleaning  Fresh/”Natural” Unhealthy Food?!

Home Exercise Gov. Regs on Health & Environment

Trade Food Security Food Safety International Trade

Travel Home Holiday Foreign Travel Domestic Business 
Travel





July 6th, 2020

Share of USA Online
Delivery Platform Sales
as of October 2020 %

• DoorDash 51
• Uber Eats     23*
• Postmates      7
• Grubhub 18**

* Uber acquires Postmates
** Just Eat buys Grubhub

June 10th, 2020

Jan. 10th, 2020

Accelerated Concentration
in Restaurant Meal Delivery 

DoorDash valued at
$56 bn in Feb. 2021



November 27th, 2020

HelloFresh Market Capitalisation: $13bn





Valentine’s Day Deal
C$35 per Couple



`
The Notion of “Climate-Friendly and
Planet-Friendly Diets” are Gaining 
Substantial Traction. Just Ask Your 
Children/Grandchildren! Global “Climate Change Strikes”

Friday, September 20th, 2019

September
2019

February 14th, 2020

Dec. 10th

2020

February 14th, 2021



August 9th, 2019

January 21st, 2020

January 23rd, 2020
January 31st, 2020



The Unequivocal Evidence that Obesity and Diabetes Increase
Health Risks Associated with Viruses will Increases Governmental
Pressure on Citizens to:
• Eat Less and Much More Healthier;
• and Exercise More.
We Shall See MORE Regulation on Health Issues Related to Food

(moving on from Nudging to Taxing!)



www.stateofobesity.org























January 2021



October 16th, 2020



July, 2020Source:



February 3rd, 2021

Three Levers Recommended:
• Change diets (i.e. more plant-based);
• Leave more land for nature;
• Farm more sustainably.

Relentless Release of Research on
Need for “Climate-Friendly” Diets





March 16th 2020
Lead Investor

May 5th, 2020

May
2019

Investments in Plant-Based Meats:

• Impossible Foods $1.5bn

• Beyond Meat $450m

June 11th, 2020

July 1st, 2020



April 21st, 2020

April 21st, 2020

April 30th, 2020

May 20th, 2020

Growing Interest in
Plant-Based Meats

in China

September 8th, 2020



November 2020

January 6th, 2021





Unilever Products are Consumer-Focused and Reflect Demand Pull Whereas, Often, 
Red Meat Products are Production-Led and Driven by Supply Push 



February 10th, 2021



Cell-Grown Leather: A Prospective Disruptor of the Meat Industry



Launching
July 2020

Lots of Horsepower in Oats
So, “Big Food” Piles In!



February 16th, 2021



February 4th, 2021

HUGE Opportunity for Canada in Plant-Based Foods



July 2019

GoodBelly Mission: We want to help people live happy and healthy lives through healthy digestion.
We’re trying to change the world one belly at a time!



November 18th, 2020



January 5th, 2021

April 19th, 2019



September 23rd, 2020



Globally, Eco-Actives and Eco-Considerers on the Rise. Eco-Dismissers Shrinking!



October 2nd, 2020

What’s the “Enviro-Score”
for Your Food Products?



December 2nd, 2020

December 1st, 2020

October 27th, 2020



Consumers Think Food & Drink Manufacturers Bear Most Responsibility for Environmental Issues
Most Struggle to Name a Company Doing a Good Job!



September 2020

December 2nd, 2020



Frugalpac UK Paper Wine Bottle

Nestlé Goes Paper on Confectionery



September 18th, 2020

• Make a Promise
• Explain the Journey
• Report on Progress
• Deliver on the Promise



Social Pressures Dictating Choice
Remind Me Again What We Can’t Eat?:
• Anything with palm oil as an ingredient
• Chicken (eggs) fed soy from Brazil
• Fish that is unsustainably sourced
• Any meat/milk with hormones/antibiotics
• Food produced with slave labour
• Crops that have ravaged the soil
• Water-intensive crops
• Eggs produced by hens in cages
• Eggs produced with chick culling
• Beef that has destroyed the Amazon
• Pork from pigs confined in stalls
• Anything in a non-recyclable pack

Post-Covid, What are the Major Social Issues which will 
Disturb Growth in Your Food & Drink Markets?

January 5th, 2021



On Animal Welfare
The Direction of Travel
Is Only Going One Way



July 2020

October 6th, 2020

August 2020



December 22nd, 2020



January 21st, 2021



Understanding Consumer Values
(which are often amorphous)

Critical for ALL in Food Supply Chain



Taste & Convenience
ALWAYS

Trump Health!

“Big Food” has had an Exceptional
Sales Bonanza During Covid-19



Top Five Trends for 2021



January 6th, 2020

January 9th, 2020





The Margin is in the Adjectives NOT the Nouns!





Three Base Sachets:
• Smoothie
• Milk shake
• Oat shake
Plus “superfood” stuff!

April 2020



You’ve Got to be Careful Selling Special Food to Old Folk:
Lots of Old Folk Don’t Think They’re Old Folk!



November 2020



September 2020

My Choice!



2020
Overall Winner (Nostalgic Indulgence)

Egg-Free (Aquafaba)

• Fibre
• Vegan
• -Free
• Oats 
• Nostalgia
• Home 

Baking
• Indulge





Purpose/Values/Mission Marketing: Building an Empathetic Link with Your Consumers



May 20th, 2020

Danone announces it’s to become “enterprise à mission”
company whose purpose & objectives in the social and
environmental fields set out in its articles of association.
Annually, Danone’s performance will be measured  by an
Independent auditor on:
• Consumer health & nutrition
• Water
• Agriculture
• Biodiversity
• Packaging
• Social innovation
• People & social matters 

November 27th, 2020

Danone’s Mission:
To bring health through food 
to as many people as possible.





June 27th, 2019

September 16th, 2020



July 14th, 2020



CONTACT POINTS:
e-mail: profdavidhughes@aol.com

Telephone contact:
Mobile/Cell +44(0)7798 558276

@ProfDavidHughes

Retail Blog: www.supermarketsinyourpocket.com

http://www.supermarketsinyourpocket.com/
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